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VISION
The Cleveland region will be one 
of the fastest growing and most 
diverse, inclusive and welcoming 
areas in the Midwest by 2030, 
through a seamless and coordinated 
system that identifies, attracts, 
navigates, engages, welcomes and 
retains the best talent.

Grow Greater Cleveland’s 
population by increasing and 
retaining working-age adults.

MISSION
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CLEVELAND TALENT ALLIANCE:
2025 STRATEGIES & GOALS

Improve 
Perceptions 
of Cleveland 
as a place 
to live and 

work

Retain 
graduates of 
NEO colleges & 
universities

• Integrate live/work messaging into national & regional 
promotion of CLE through paid, owned, earned media

• Leverage meetings, conventions and events hosted in 
CLE to highlight the region as a place to live and work

• Provide in-market students w/ social connections to 
CLE

• Provide college students w/ professional connections 
to CLE employers

• Use online jobs/internship platform to increase leads

Performance Metric: % of target market indicating a 
willingness to relocate (Owner: Destination Cleveland)

Baseline: 42% (2023) | Goal: 46% (2030)

Performance Metric: % of regional college graduates retained 
(Owner: Greater Cleveland Partnership)

Baseline: 47% (2022) | Current: 51% | Goal: 55% (2030)



Talent RECRUITMENT TOOLKIT

Move to CLE Website: 
one-stop-shop for 

live/work info

Resident Ambassadors: 
passionate locals ready 

to connect with 
potential or recent 

newcomers 

Why CLE Deck: 
PowerPoint w/ live/work 

info, resources, videos 
for recruiters to use

Job Board: regional job-
search platform for 

talent leads

Talent Network: gated 
digital resume 

repository for employers 
(contains a Toolkit 

section)

HR Toolkit: one-stop-shop 
digital spot for HR pros 

that contains all live/work 
resources 



THIS SUMMER IN CLE
SPREAD THE NEWS!

CAMPUS 
CLEVELAND 
WITH CLC

YP WEEK 
WITH 

ENGAGE! SITL WITH 
CTA

Land in 
CLE 

visits

June 6-13

June 12 +

June 30

Ongoing
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