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BACKGROUND
• Aligned with External Affairs strategic 

priorities for CY2026
• Advance visibility, engagement, 

and public awareness
• Ensured inclusive, consistent 

outreach and advocacy efforts
• Quarterly Reports 

• External Outputs
• Public Interfacing



BACKGROUND

Media Relations
Communications

Marketing
Visual/Digital Mobilization

Community Affairs Public Policy
Public Interaction Public Comments



FY2026 QUARTERLY ACTION PLANS
Focused on three key areas, 3rd Qtr:
• Brand Management

• Air Quality Awareness Campaign
• NOACA Evergreen Messages

• Public Engagement & Outreach
• Community Awareness

• Advocacy Messages & Program 
Announcements



3rd Quarter
• Increased visibility across 

digital & print platforms

• Developed key messaging 
and visual identity 
standards

• Media Presence

+ 20.9 % 

+ 5.34% 

+ 12% 

Impressions: 
4,475,623

Reach:  
52,197

Engagement:  
29,303 

FOCUS AREA: BRAND MANAGEMENT



BRAND MESSAGING



Cleveland Charge
• Sponsored 

Ads/Video
• Activation Zone
• 3500 Visitors

BRAND OUTREACH



NOACA NOW! NewsletterPUBLIC ENGAGEMENT:
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PAID ADVERTISEMENTS



NOACA Love Transit Challenge 
– February 2026 
(Paid Advertisement)
“Air Quality Challenge”
WKYC TV and Audacy Radio Network (Drive Time)

3RD QTR. ENGAGEMENTS



NOACA Love Transit Challenge – WKYC-TV3 (February 2026)
3RD QTR. ENGAGEMENTS

• Daily Impressions: 
27,307

• Total Impressions: 
4,335,100

• 126.4% ROI delivery 
based on Streaming, 
Linear TV Posts, 
Promotions
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UPCOMING 4TH QUARTER



• Aerozone TEDI Public Meeting
• NOACA NOW! Monthly Newsletters (April – June)
• Air Quality Trends Report (April)
• Air Quality Awareness Week (May)
• Go (Car)bon Free Campaigns (May)
• Evergreen Billboards (April – June)
• Updating Website ADA Content Accessibility and 

Translation Functions

LOOKING AHEAD: FY2026 - 4TH QTR.



PUBLIC MEETINGS 

https://www.aerozonetedi.org/home



FOCUS AREA: BILLBOARDS
Theme: Connected Progress. Planning Today. Moving 
Northeast Ohio Forward
• Static and Digital billboards (12 locations)

• Mid April – June 2026

The core storytelling is a natural progression:

Connected Communities → Who we serve

Connected Mobility → What we improve

Connected Opportunity → Why it matters

Connected Future → Where we’re going









FOCUS AREA: PUBLIC ENGAGEMENT
FY2027 forums, listening sessions in 
development with proposed topics: 
1. Federal Surface Transportation Act Funding: What 

Comes Next?
2. Workforce Mobility & Access in a Hybrid Economy
3. Maximizing the role of Economic Development 

Districts (EDDs) in Federal Funding 
Competitiveness

4. Integrating Land Use, Transportation, and 
Brownfield Reuse



COMMITTEE DISCUSSION
• Next steps and follow-up



NOACA will strengthen regional cohesion, 
preserve existing infrastructure, and build a 
sustainable multimodal transportation system 

to support economic development and 
enhance quality of life in Northeast Ohio.
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