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ACTION REQUESTED

No action is requested at this time. This presentation is for
information only.

PREVIOUS ACTION

Approved by the Planning and Programming Committee.
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BACKGROUND

Air Quality Subcommittee

Purpose

« The Air Quality Subcommittee shall provide advice and policy
recommendations to the Planning and Programming Committee with regard to

air quality environmental planning of the Agency
Functions

* Provide advice and policy recommendations on air quality issues or projects
and transportation projects with related air quality issues

« Assist the Planning and Programming Committee and Agency staff with the
identification of significant environmental problems, priorities and concerns with
development of a comprehensive regional approach to environmental issues




BACKGROUND

2025 Focus Areas Status

Regional Climate Action Planning Ongoing
Gohio Commute Employer Engagement Ongoing

Air Quality Education and Outreach Program Implementation Ongoing

Mobile Emissions Reduction Efforts (Gohio Commute & Vanpool, Air Quality
Awareness Programs)

2025 CMAQ Applications Ongoing

Ongoing

N®ACA

Northeast Ohio Area
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NEXT STEPS

Meeting agendas and materials will be crafted to accomplish
the identified focus areas for the Subcommittee.
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NOACA

Northeast Ohio Areawide Coordinating Agency

NOACA will regional cohesion,

existing infrastructure, and a
sustainable multimodal transportation system
to economic development and

quality of life in Northeast Ohio.
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